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The second edition of T;AKE ME SOMEWHERE ran from 16 May - 4 June 2018.

It involved 40 artists and took plac mway, Troi ":dtre; CCA, Platform, Brittania
Panopticon, Glasgow B ch, The Art School and SWGS3.

It was a huge s her 2 OO-'ﬁing the Museum

of the Moon. 84 r eat’ and 100% said they
would attend the en
1

THE TRAMWAY AUDIENCE, FACING THEMSELVES ON THE LARGE SCREEN, AWAIT FOR THE UK PREMIERE OF DEAD CENTRE’S
HAMNET TO BEGIN. THE SHOW WAS PERFORMED ALMOST ENTIRELY BY ONE 11 YEAR OLD BOY.



Industry from across Glasgow
and beyond attended the festival.

Delegates came from:

PUSH Festival, Vancouver
Ann Arbor, Michegan
Fierce Festival, Birmingham
Contact, Manchester
Home Live Art, Hastings
Gessnerallee, Zurich

The Place, London

City Moves, Aberdeen
Cambridge Junction

The British Council
Kampnagel, Hamburg
Traverse, Edinburgh
Campo, Ghent'

Dublin Fringe

Artists travelled From New York, Zurich,
sterdam, Toronto, Brlghton
|fe Todmorden,
Bristol, Beirut,

GHENT LEGENDS CAMP R = UK [ZINGER’S APOLLON TO TRAMWAY, WHERE IT WAS BSL
INTERPRETED FOR THE VERY FIRST TIME THE INTERPRETATION WAS A TOUR-DE FORCE IN ITSELF, THRILLING BOTH AUDIENCE AND
COMPANY.
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Central to the festival’s programming is the
support of Scotland-based artists at crucial
points in their career, allowing them a platform
to present their work in an international festival
context.

This year we presented sixteen local artists as
part of the festival (including eight commissions)
and held six development sessions (symposiums,
artist talks, industry meetings, workshops).

WE PARTNERED WATH EN ART ] AND AND MAN,QO OUG JB T | | TO COMMISSION A BRAND
NEW WORK FROM SCOTTISH ARTIST FK ALEXANDER, VIOLENCE §E EIVED R"‘ ' E'PRESS AND AN INTENSE
RESPONSE ON TWITTER: “ME MY PAL A Ck AZING @F KALEXANDER \RTBREAK @ TMSOMEWHERE



This year’s festival had a core value of making the work as accessible as
possible for d/Deaf and Disabled audience members.

* 14 events were BSL Interpreted

* 2 events were captioned

* 2 events were visually described

3 events featured ‘Subpacs’ - cutting edge, wearable

technology that converts sound into vibrations

3 artists worked with access provision for the first time, with our guidance
Our advocacy for accessible practice encouraged one venue to
purchase three Subpacs, update their hearing loop and review how
they budget for access provision

services they provided, were fantastic and
respectable. They made me feel included and
in the same group of enjoyment of the festival.
the interpreters they picked for the festival
were brilliant. It made the festival the whole. it
bought all people come together. | finally can
enjoyed the music, where | can followed the
lyrics and seeing the events. “

“This year’s festival was fantastic. Access ,/

DEAF AUDIENCE MEMBER
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TWO LOCAL DEAF ARTISTS HOSTED OUR TAKE ME SOME v
IN BSL & ENGLISH... AS INTERGALACTIC DRAG QUEENS
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THE JOYOUS CHOIR - WOMEN FROM GAMBIA; ALBANIA, SYRIA, IRAN & SPAIN - PERFORM AT OUR FREE COMMUNITY EVENT AS PART OF
THE MUSEUM OF THE MOON, THAT WE CREATED IN CONJUNCTION WITH MARYHILL INTEGRATION NETWORK, WHICH BRINGS REFUGEE,
MIGRANT AND LOCAL COMMUNITIES TOGETHER THROUGH, ART, SOCIAL, CULTURAL AND EDUCATIONAL GROUPS AND PROJECTS.




We partnered with National Theatre of Scotland, Outspoken Arts, Luminate and Platform to
bring Split Britches from New York to Easterhouse with UXO. lts companion piece The Long
Table, took place the day before with local participants, all in their late 60s and 70s. Here's
what they said of the experience:

* Wasn't sure what | was expecting but it was terrific, absolutely terrific

* Everybody put their tuppence worth in - everyone had an opinion and
felt free to contribute it

* It was fantastic - we said things to each other we have never said before

* You could say problems, tell people things freely and it wasn’t embarrassing

* It was natural, felt natural, the people you could relate to them and if people
were saying two or three problems you might haje one or two of them and
it was good to hear that other people felt the safe thing

* They made us feel welcome - no problems, relaxed, like you could say
anything there. It was very homely, cosy

* Absolutely brilliant
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A G THE OPPORTUNITY TO WELCOME PEGGY SH AND LOYS AVER HE VENUE WAS/REALLY EXCITING: BOTH THEI
X TABLE EVENT WITH LOCAL RESIDENTS AND THE PERFORMANCE THAT LOWED WERE PERFECTLY PITCHED FOR-PLATFORM:

D WELL IN KEEPING WITH OUR MISSION TO SUPPORT ARTISTS TO|MEET AND WORK WITH LOCAL AUDIENCES AROUND HIGH
JALITY WORK.” MATT ADDICOTT, PLATFORM | I | g
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“David Hoyle took me to CHURCH.”

SURVEY RESPONDANT

TAKE
ME
SOMEWHERE

The festival enhanced the creative ambitions of 30 partner organisations: ' w'!

Synergy Concerts, UZ Arts, SWG3, Traverse Theatre, Tron Theatre,
Outspoken Arts, Glasgow Life, Platform, Luminate, National Theatre )6 4
of Scotland, British Council, Tramway, Marlborough Pub & Theatre, 4 '
Maryhill Integration Network, Charles Rennie Mackintosh Society,

Campo, The Work Room, Glasgow University, Royal Conservatoire of .«
Scotland, Glasgow School of Art, O2 ABC, Culture Ireland, Britannia
Panopticon, CCA, Botanic Gardens, Feral, Amplifier, Battersea Arts

Centre, Raw Material, Live Art Development Agency.

DAVID HOYLE MADE A TRIUMPHANT RETURN TO GLASGOW, WITH TWO PACKED NIGHTS AT THE TRO | THEATR MOND,

WHICH WAS DESCRIBED BY THE LIST AS ‘PURPOSEFUL AND PLAYFUL, PERSONAL AND PROFOUNDLY PQLITICAL: NAL,
BOLD AND BEAUTIFUL. ) g
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TMS website unique visitors (12,700 - up 1,800 year on year) +16%
Facebook page (1,934 - up 610 from last year) +46%

Twitter profile (811 - up 250 from last year) +44%

Instagram profile (640 followers - up 460 from last year) +255%
Festival trailer - 4,881 views (up 1,600 from last year) +48%
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“MY EARS WERE FILLED WITH PURE JO GHT @GLASGC . OR #MOUTHPIECE BY @QUCOLLECTIVE @
TMSOMEWHERE - GENUINELY ASTOU mm OICE. 1" ANT TO HEAR IT ALL AGAIN!” AUDIENCE MEMBER ON TWITTER.
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